
PR Checklist for

Indie Brands



Brand Awareness for

Indie Entrepreneurs

As a public relations firm, we're often asked "What's

the secret formula for PR?". And we get it, public

relations can seem like an elusive art to an outsider.

But we're going to let you in on a little secret: there

is no magic formula or one-size-fits-all solution to

garner press for your brand. It's all about creating a

solid strategy and making sure you have engaging

brand messaging in place.

That may sound simple, but positioning your brand

in front of the right editors, influencers and

audience requires a bit of prep work. So before you

start emailing editors or hiring a PR person to do

the outreach for you, review this checklist of must-

have items for a successful PR campaign.
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What do you want potential customers to know about your brand? Perhaps you have a

personal story that led you to launch your company. Maybe you use a propriety formula for

your products. Or maybe you saw a gap in the market and decided to fill it. Whatever your

reason, clearly define your "why" and be able to communicate that to the world. 

1. Clear Brand Messaging 

Think about your overall goals for PR and the results you aim to achieve. Are you trying to

establish credibility in your industry? Win customer loyalty? Increase brand awareness

among a specific demographic? Develop clear, realistic KPIs that you can measure at the

end of your campaign. PR is all about brand awareness, so your PR strategy should  focus

on creating touchpoints for potential customers to discover you.

2. Measurable Goals + Objectives 

This might seem like a no-brainer, but if you don’t know who you’re trying to reach, then

your overall PR strategy will be meaningless. Figure out who it is you're trying to influence:

potential customers, others in your industry, the general public, etc. From there, you can

research the specific media outlets that speak to your target audience and learn what kind  

of PR moments will truly engage them.

3. Defined Target Audience
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Product photography is one of the most important investments that your brand will make.

After all, it's the first visual touchpoint that an editor, influencer or potential customer will

have for your brand. Make sure you find a photographer who can effectively communicate 

 your brand vision and create products shots that are polished, represent your brand well

and leave a lasting impression on your target audience. 

4. Beautiful Product Images

From a marketing + sales standpoint, social media is one of the most effective ways to

build buzz around your brand prior to launching. But it's also incredibly important from a

PR standpoint. Editors do their due diligence before writing about a brand, so if they can't

look at your social media channels and immediately understand what you do and who you

serve, then you have some work to do. Your digital footprint is crucial.

5. Active Social Media Channels

Picture the best case scenario: you've pitched your new product to an editor and they

decide to write about it immediately. But wait: that product isn't up on your website yet!

Do you think that editor will still include your product in the article? Not a chance. An

editor is not going to write about a product that isn't easily available to their readers --

what would be the point? So make sure your website is functional, accessible and, most

importantly, SHOPPABLE before you reach out to the media. 

6. Polished, Shoppable Website



Public relations doesn't need to be some elusive art. With the
right tools, preparation and clear brand differentiators, any indie

entrepreneur can be successful with PR.
 

If you have any additional questions about public relations or
strategy, we're here for you! You can contact Rani Public

Relations at laila@ranipublicrelations.com.
 

www.ranipublicrelations.com
@ranipublicrelations



There is no limit to 
 what we, as women,
can accomplish. 

M I C H E L L E  O B A M A


